Demystifying Research: Turning Practice-Related Questions

into Research and Marketing Opportunities

By Tom Krapu, ACC, ICF Research and Education Committee; Lynn
Meinke, PCC, ICF Credentialing Committee; and Christine Turner, ACC, ICF
Conference Education Steering Committee e

As coaches, some of us may not consider our-
selves to be researchers. But think about it, cu-
riosity creates the space to ask questions
about the world and lets the world reveal its
truth to us. When we ask our client powerful
questions, we are essentially conducting research about our client’s world. Cu-
riosity is the foundation of both coaching and research. As coaches or re-
searchers we approach the world with an open mind; free from preconceived
ideas or notions. This is where all good coaching and research begins.
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The three of us were asked to participate in a panel discussion that was held at
the 2007 International ICF Conference in Long Beach. During this program, our
fellow coaches were provided with two key takeaways that were central to de-
mystifying research. The first was how self-limiting beliefs (gremlins) can inter-
fere with being a researcher and following through with your curiosity. The
second was how doing research has significant marketing implications.

Do these thoughts about research sound fa-
miliar? | have no background in research or
statistics. | have neither the time nor the re-
sources to do research. | should be an expert
in this topic prior to doing research. | do not
/ know who to interview. | do not want to im-

- pose on people. | do not know if anyone is in-
: terested in what | have to say. | do not
know how to write research results or to get them
. published.

“Ignore your gremlins...do

the research anyway!” Here is what we believe: ignore your
gremlins and do the research anyway!
You do not need to be the expert on a topic to do research; you BECOME the
expert by doing research. People WILL want to know what your curiosity has re-
vealed. But if you cannot ignore your gremlins, know that there is always help

out there for your gremlins and the research process in general.

Coaches might find it easier to overcome their research gremlins if they had a
deeper appreciation for the marketing implications of doing research. Profes-
sionalism does NOT preclude marketing and occurs naturally as the word of
your research gets out. Marketing results in three elements that are relevant for
coaches: increased credibility, visibility and contact. Christine’s research led her
to write an article for an elite business journal. This in turn, led to her increased
visibility as a coach and generated several executive coaching referrals. The re-
search that Lynn and Tom conducted led to their being invited to present at an
ICF Research Symposium and ultimately being a part of the ICF International
Conference panel discussion in Long Beach. Being recognized as researchers
has resulted in greater credibility, visibility and contact for all of us. Simply put,
research is a way of keeping curiosity about coaching alive.

Research does not only benefit the researcher, but also makes a lasting contri-
bution to the coaching profession. It adds to the body of knowledge about
coaching and will lead to the sustainability of coaching as a profession. We in-
vite and encourage you to think about yourselves as researchers and allow your
curiosity to create exciting contributions to the coaching profession.
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Get to Know Your ICF

Resource Partners

ICF has partnered with companies
dedicated to providing our members
with the best prices on services that
will take your coaching business to
new heights! Become familiar with
ICF Resource Partners and all the
ways they can help enhance your
coaching business. We hope you find
these offerings to be an added benefit
to your membership.

Current Official ICF Resource
Partners are:

ACCPOW-offers coaching articles,
tutorials, interviews, success stories,
case studies and software
AudioAcrobat—offers Web-based
audio recording and publishing
services
CertifiedCareerCoaches.com—offers
a Web site dedicated to putting
clients in contact with career coaches
choice, the magazine of profes-
sional coaching—offers a discounted
subscription fee

Extended DISC—offers integrated as-
sessment tools

Fitness and Wellness Insurance—
offers professional and general liabil-
ity coverage for claims arising from
the rendering of professional services
to others.

ICB—offers long-term care insurance
Professional Dynametric Programs
— offers online coaching assessments
and services

The Coaches Console—offers an on-
line management system
Staples—offers office supplies

Web Power Tools—offers a do-it-
yourself system to build a profes-
sional marketing Web site for your
practice

Westminster Indemnity Ltd.—offers
personal indemnity insurance

Visit the ICF Resource Partners

section of Coachfederation.org for
more detailed information.
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